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Editorial 
It is with immense pride and joy that we present the latest edition of our School of 

Commerce magazine. This publication reflects the academic zeal, creative brilliance, and the 

collaborative spirit that defines our institution. As the world around us transforms at an 

unprecedented pace, the role of commerce and allied disciplines in shaping economies and 

societies has never been more profound. At the School of Commerce, Gangadhar Meher 

University, we strive to blend tradition with innovation, fostering an environment that nurtures 

analytical thinking, entrepreneurial vision, and ethical leadership. In this edition, you will find 

insights into various initiatives undertaken by our school. Articles authored by our students and 

faculty explore topics ranging from sustainable business practices and digital transformation to 

entrepreneurship and the integration of technology in commerce education. These contributions 

are a testament to the intellectual curiosity and innovative mindset of our academic community. I 

would like to extend my heartfelt gratitude to the editorial team, contributors, and everyone who 

has worked tirelessly to bring this magazine to life. Your dedication and creativity are truly 

commendable. I also encourage all readers to actively engage with the ideas and perspectives shared 

in these pages, for they reflect the voice of a generation eager to lead with purpose and integrity. 

As we move forward, let us reaffirm our commitment to academic excellence, societal impact, and 

holistic development. Together, we can make our School of Commerce a beacon of learning and 

innovation, inspiring generations to come. Thank you for your continued support, and I hope you 

enjoy reading this edition as much as we enjoyed creating it. 
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Revolutionizing Insurance Pricing: Advanced AI 
Techniques and Real-World Applications 

 

Mr. Bikash Sethy 
Research Scholar (School of Commerce) 
Gangadhar Meher University, Sambalpur 

The insurance industry is undergoing a profound transformation with the integration of 

artificial intelligence (AI) into pricing strategies. Traditionally, insurers have relied on static models 

based on historical data to set premiums. However, these methods are often inefficient in today’s 

dynamic environment, where customer behaviours, risk conditions, and market fluctuations evolve 

rapidly. AI-driven dynamic pricing addresses these limitations by offering real-time, personalized, 

and accurate pricing models that benefit both insurers and customers. At the heart of AI-based 

pricing are advanced machine learning (ML) algorithms capable of analysing vast datasets to detect 

patterns and correlations. Unlike traditional models that rely on fixed factors such as age or 

location, ML models incorporate a variety of structured and unstructured data. Supervised learning 

algorithms predict risk profiles, while unsupervised learning segments customers based on their 

behaviours. Additionally, reinforcement learning continuously updates pricing strategies by 

learning from real-time feedback, ensuring competitiveness and accuracy. Natural language 

processing (NLP) is another AI technology reshaping insurance pricing. By analysing unstructured 

data from customer reviews, social media, and claims documents, NLP helps insurers assess 

customer sentiment, detect potential fraud, and adjust pricing strategies accordingly. For example, 

an increase in negative customer feedback can prompt a real-time pricing adjustment to address 

concerns and improve satisfaction. Predictive analytics plays a crucial role by enabling insurers to 

forecast future trends and customer behaviours. By analysing historical data, insurers can predict 

the likelihood of policy renewals, claims, or even fraudulent activities. This foresight allows 

insurers to proactively adjust premiums, offer discounts to low-risk customers, and mitigate 

potential losses from high-risk clients. Additionally, predictive analytics identifies emerging risks 

and opportunities, giving insurers a competitive edge. The integration of telematics and Internet 

of Things (IoT) devices has further enhanced AI-driven pricing models. In auto insurance, 

telematics devices collect real-time data on driving behaviour, such as speed and braking patterns. 

AI models analyze this data to offer usage-based or behaviour-based pricing, rewarding safe drivers 

with lower premiums. Similarly, IoT sensors in health and home insurance provide continuous 

data on health metrics and home security, enabling personalized premiums based on real-time risk 

assessments. Regulatory compliance is another challenge, as the insurance industry is highly 

regulated. Insurers must collaborate with regulators to ensure that AI models are transparent, 

explainable, and compliant with industry standards. Building trust with customers is equally 

important, as some may be sceptical of automated pricing decisions. Clear communication about 

AI-driven pricing and its benefits can help alleviate customer concerns and foster acceptance. AI-

driven dynamic pricing is revolutionizing the insurance industry by offering more accurate, 

personalized, and real-time pricing strategies. By leveraging machine learning, natural language 

processing, predictive analytics, and IoT technologies, insurers can enhance risk assessment, 

improve customer satisfaction, and gain a competitive edge. However, addressing challenges 
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related to data privacy, bias, regulatory compliance, and customer trust is essential for successful 

implementation. As the insurance industry continues to evolve, AI will play an increasingly critical 

role in shaping the future of pricing and risk management, driving innovation and growth. 

The Role of Artificial Intelligence in Marketing 

Dr. Pooja Bai Kewat 

Assistant Professor (School of Commerce) 

Gangadhar Meher University 

 

Artificial Intelligence (AI) is transforming marketing by improving efficiency and 

personalizing customer experiences. AI-driven automation reshapes marketing strategies using 

facial recognition, predictive analytics, and machine learning (ML) tools. By analysing vast user 

data, AI identifies preferences, enabling brands to create targeted campaigns and personalized 

content that enhances customer engagement and retention. One notable example of AI in 

marketing is predictive analytics in e-commerce. AI processes purchase patterns and browsing 

behaviours to recommend products customised to individual customers, optimizing conversion 

rates. Deep learning algorithms generate actionable insights for real-time adjustments, making 

digital advertising more effective. Tools like facial recognition also link in-store visits with 

customers' social media profiles, delivering hyper-personalized promotions. AI is not only effective 

in automating repetitive tasks but also promotes creativity by enabling marketers to focus on 

innovative strategies. It streamlines many aspects of marketing, allowing businesses to optimize 

their resources and adjust campaigns dynamically. AI tools can also address challenges such as data 

ethics, providing actionable insights that enhance decision-making while ensuring compliance with 

privacy regulations. By leveraging AI, businesses can gain a competitive edge in the market. AI 

enables businesses to identify trends, forecast customer behaviour, and improve targeting 

strategies, which are essential for optimizing marketing campaigns. Through AI’s ability to process 

and analyze large datasets, companies can gain deeper insights into consumer preferences and 

behaviours, allowing for more efficient marketing efforts. As a result, AI is revolutionizing 

marketing across industries, driving innovation, and improving customer experiences. It not only 

improves the precision of marketing efforts but also accelerates the adoption of new technologies 

that foster continuous growth and competitiveness. AI’s transformative power is paving the way 

for a more personalized, efficient, and customer-centric approach to marketing, reshaping how 

businesses interact with consumers in an increasingly dynamic market landscape. 

 

Digital Marketing: The Key to Success in the Modern 

Business Landscape 
Prateekshya Mishra  

PG 3rd Semester (School of Commerce) 

Gangadhar Meher University 
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Digital marketing refers to the use of online platforms, tools, and technologies to promote 

products, services, or brands. In today’s fast-paced, technology-driven world, businesses rely 

heavily on digital marketing strategies to reach and engage with their target audiences. With the 

rapid growth of the internet and mobile usage, digital marketing has become an essential part of 

any business’s success. Key components of digital marketing include social media marketing, email 

marketing, search engine optimization (SEO), content marketing, pay-per-click advertising (PPC), 

and influencer marketing. Social media platforms like Facebook, Instagram, LinkedIn, and Twitter 

provide businesses with direct access to millions of potential customers, allowing for targeted 

advertisements, engaging content, and interaction with followers. SEO ensures that a website ranks 

high in search engine results, driving organic traffic. Content marketing focuses on creating 

valuable, informative, and engaging content that resonates with the audience, enhancing brand 

awareness and customer loyalty. One of the key advantages of digital marketing is its cost-

effectiveness compared to traditional advertising methods. With the ability to target specific 

demographics and track performance in real time, businesses can optimize their campaigns for 

better ROI. Additionally, digital marketing provides an opportunity for businesses to establish a 

global reach, making it easier to tap into new markets. Digital marketing is an indispensable tool 

for modern businesses. By leveraging various digital channels and strategies, companies can 

enhance their brand presence, foster customer relationships, and achieve measurable growth. As 

technology continues to evolve, staying up-to-date with the latest digital marketing trends is crucial 

for long-term success. 

  

The Future of Marketing: Embracing Digital 

Innovation and Customer-Centric Strategies 

Suman Satpathy 

PG 3rd Semester (School of Commerce) 

Gangadhar Meher University 

 

As the twenty-first century progresses, digital innovation and a renewed emphasis on 

customer-centric tactics are driving a seismic shift in marketing. Businesses must adjust to new 

technologies, shifting consumer habits, and heightened competition in a quickly changing 

environment. Marketing in the future will focus on providing individualized, meaningful 

experiences that connect with people rather than spreading a message to the general public. The 

emergence of digital technologies has completely changed how businesses interact with their 

clientele. Since most customers spend a lot of time online, digital channels are taking the place of 

more conventional marketing strategies like TV and print advertisements. Websites, email 

marketing, and social media platforms are becoming essential parts of the marketing mix. Social 

media marketing in particular has become a major force. Brands have the opportunity to 

communicate with customers directly and in real time using platforms such as Instagram, TikTok, 

and LinkedIn. These exchanges are frequently more casual and tailored, which aids companies in 

establishing more solid bonds and audience trust. Additionally, data-driven marketing is changing 

the way companies make choices. Artificial intelligence (AI) and advanced analytics enable 

marketers to gather important data about consumer preferences, actions, and buying trends. In 
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addition to aiding in audience targeting, this data makes it possible to develop highly customized 

messages that seem timely and relevant. Consumers of today demand more than generic 

advertisements; they want experiences that are tailored to their requirements and preferences. 

These days, marketers may use AI, machine learning, and big data to develop tailored campaigns 

and content. These tactics allow companies to send the appropriate message to the right person at 

the right time, whether it's through customized email campaigns or personalized product 

recommendations on e-commerce websites. But as the amount of data grows, so does the 

obligation to utilize it responsibly. Customers are becoming increasingly conscious of the usage of 

their data, and transparency is essential to preserving confidence. Companies that put privacy first 

and communicate openly and honestly about how they handle consumer data stand to benefit 

from a competitive advantage. Influencer marketing is another trend that will shape marketing in 

the future. Brands are paying attention as consumers increasingly look to influencers for product 

suggestions. Influencers provide a genuine connection with their followers, particularly micro-

influencers who have tiny but very active followings. Their endorsements can have a greater effect 

than conventional advertisements, and they lend legitimacy to marketing campaigns. Working with 

influencers gives companies a chance to reach specialized markets and establish credibility in less 

invasive and more natural ways than with conventional advertising. As platforms like Instagram, 

YouTube, and TikTok become progressively more important to marketing tactics, this tendency 

is only going to get bigger. Customer experience (CX) has emerged as a key difference in today's 

competitive corporate environment. From perusing a website to making a purchase and getting 

assistance afterwards, customers anticipate smooth, customized interactions at every touchpoint. 

Meeting these expectations requires an Omni channel strategy that allows users to switch between 

online and offline experiences with ease. Additionally, companies may enhance the whole 

experience and improve their offers by actively interacting with consumers through social media, 

polls, and feedback. Businesses that put a high priority on CX are more likely to foster customer 

loyalty, boost retention, and produce steady income. The future of marketing is digital, data-driven, 

and customer-focused. By embracing these trends and technologies, businesses can stay ahead of 

the curve, drive growth, and foster lasting relationships with their audiences. In an era where 

consumers expect more personalized and authentic experiences, marketers who prioritize 

innovation and customer-centric strategies will be the ones who thrive. The key to success lies in 

continuously evolving to meet the changing needs of the modern consumer.

The Evolution of Fintech: Revolutionizing Financial 

Services 
Sakshi Choudhury 

PG 3rd Semester (School of Commerce) 

Gangadhar Meher University 

 

Fintech, a fusion of finance and technology, has emerged as a transformative force 

reshaping the global financial landscape. By leveraging cutting-edge technologies like artificial 

intelligence (AI), blockchain, and data analytics, fintech companies are delivering innovative 

solutions that enhance efficiency, reduce costs, and improve accessibility in financial services. One 

of the most significant impacts of fintech is on financial inclusion. Traditional banking systems 
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often exclude underserved populations due to high costs or geographic constraints. Fintech 

bridges this gap through digital payment platforms, mobile banking, and peer-to-peer lending, 

enabling millions to access financial services via smartphones. Companies like PayPal, Square, and 

M-Pesa exemplify this shift, making transactions seamless and accessible to all. Blockchain 

technology, another cornerstone of fintech, has introduced decentralized and transparent financial 

systems. Cryptocurrencies like Bitcoin and Ethereum are redefining value exchange, while smart 

contracts facilitate automated, secure transactions without intermediaries. This technology reduces 

fraud risks and accelerates transaction processes. AI-driven solutions are also revolutionizing 

customer service and risk management in fintech. Chatbots provide 24/7 assistance, while AI 

algorithms analyze vast datasets to detect fraud, assess creditworthiness, and tailor investment 

strategies. Despite its advantages, fintech faces challenges like regulatory compliance, cybersecurity 

threats, and data privacy concerns. Governments and institutions are working to create 

frameworks that balance innovation with consumer protection. 

 

As fintech continues to evolve, its potential to democratize finance and foster economic growth 

remains unparalleled. Understanding fintech's role in shaping modern economies is crucial for 

navigating the future of finance. By embracing this interdisciplinary field, it can contribute to its 

growth and address emerging challenges in this dynamic sector. Fintech is not just a technological 

trend but a paradigm shift that is redefining how we interact with money and financial systems. 

  

Artificial Intelligence in Operations Management: 
Pioneering Efficiency and Innovation 

Dr. Khirod Chandra Maharana 
Assistant Professor (School of Commerce) 

Gangadhar Meher University 

The integration of Artificial Intelligence (AI) into Operations Management (OM) is 

revolutionizing how businesses optimize resources, streamline processes, and enhance decision-

making. AI’s capabilities in predictive analytics, process automation, and real-time decision-making 

are transforming operational efficiency across industries. According to Gartner, by 2025, 75% of 

large organizations are expected to adopt AI-driven solutions in their operations, a significant leap 

from 37% in 2022. These advancements are driven by AI's ability to handle complex datasets and 

provide actionable insights with unprecedented speed and accuracy. AI-powered tools analyze 

global supply chain data to predict disruptions and optimize logistics. McKinsey reports that AI 

adoption in supply chain management can reduce forecasting errors by up to 50% and inventory 

costs by 20-50%. For example, Amazon utilizes AI-driven robots and algorithms to enhance 

warehouse efficiency and delivery timelines. In manufacturing, AI enables predictive maintenance 

by analyzing equipment performance to prevent downtime. A Deloitte study shows that predictive 

maintenance reduces maintenance costs by 25% and unexpected failures by 70%. AI-driven quality 

control systems, like those used by BMW, identify defects in real-time, improving production 

accuracy. AI-powered forecasting tools predict market trends with high precision. According to 

PwC, companies using AI for demand forecasting achieve a 30% increase in accuracy, leading to 

better resource allocation and reduced waste. AI is augmenting operational research by solving 
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complex optimization problems. Techniques like reinforcement learning and neural networks are 

being used to tackle challenges in scheduling, resource allocation, and supply chain design. A case 

in point is DHL’s AI-based routing system, which reduced delivery costs by 15% in 2023. Despite 

its benefits, AI in OM presents challenges such as high implementation costs and data privacy 

concerns. However, as highlighted by the World Economic Forum, AI has the potential to 

contribute $15.7 trillion to the global economy by 2030, driven largely by gains in operational 

efficiency. Educational institutions and research bodies must prioritize AI-driven operational 

research to prepare future managers for this transformation. AI is not just enhancing operations; 

it is redefining the very foundation of efficiency and innovation. 

Exploring the Future of E-Commerce: Opportunities 
and Challenges in the Era of Social Commerce 

Ayush Badhai  

M.Com 1st Semester (School of Commerce) 

Gangadhar Meher University, Sambalpur 

 

The rapid evolution of e-commerce has given rise to social commerce, a transformative 

model integrating social media interactions with online shopping. This study explores the pivotal 

role of social commerce in shaping the future of e-commerce, focusing on key trends, 

opportunities, and challenges. Key growth drivers, such as increased mobile penetration, advanced 

social media algorithms, and the rising influence of interactive content, have accelerated the 

adoption of social commerce. Platforms like Instagram, TikTok Shop, Facebook Marketplace, and 

Pinterest have become central hubs for shopping, offering consumers personalized and engaging 

experiences. Shoppers now trust peer reviews, user-generated content, and live-streamed product 

demonstrations over traditional advertising. This shift reflects a growing preference for 

authenticity and community-driven engagement in purchase decisions. Advancements, such as 

artificial intelligence (AI), augmented reality (AR), and blockchain, are revolutionizing personalized 

shopping, enhancing security, and fostering customer trust. Additionally, emerging practices like 

livestream shopping and in-app purchases are redefining consumer behaviour, encouraging 

impulse buying, and promoting user-generated content as a powerful marketing tool. Despite 

significant opportunities, businesses face challenges like data privacy concerns, heightened 

competition, and maintaining authenticity in content. To thrive in this dynamic landscape, 

businesses must invest in innovative technologies, collaborate with influencers, and prioritize 

engaging authentic content. This study concludes that social commerce is poised to dominate the 

future of e-commerce, offering unprecedented opportunities for businesses to connect with 

consumers in interactive, community-driven ways. 
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Impact of Digital Transformation on Business 

Structure  

Ananya Panda 

M.Com 1st Semester (School of Commerce) 

Gangadhar Meher University, Sambalpur 

 

Digital transformation has reshaped business structures by promoting flexibility, 

collaboration, and agility. The impact of digital transformation is changing business strategy and 

creating new opportunities for growth, efficiency, and innovation. By leveraging digital 

technologies businesses can improve customer services, optimise operations, and create new 

business models. It has shifted business from rigid hierarchical models to more decentralized, 

customer-focused- focused and technology-driven approaches. While creating new leadership 

roles and specialized functions, it has also fostered a culture of innovation and continuous 

improvement.  

Here are some of the key ways in which it influences business structures:  

• Decentralised operations: Digital tools enable more flexible and remote working models, 

reducing reliance on centralised office structures.  

• Data-driven decision making: Businesses integrate advanced analytics and AI to guide 

strategies, improving agility and responsiveness.  

• Flattened hierarchies: Collaborative platforms reduce bureaucratic layers, promoting faster 

decision-making and innovation.  

• Enhanced efficiency: Automation of routine processes lowers costs and increases 

operational efficiency.  

• Customer-centric models: Enhanced digital touch points foster personalized customer 

experiences, shifting businesses toward customer-first approaches.  

• Ecosystem integration: Businesses adopt interconnected ecosystems, partnering with 

digital platforms and third-party providers.  

• Skillset evolution: Workforce requirements evolve, emphasizing digital literacy, agility and 

innovation-focused roles.  

• Risk and cybersecurity focus: Businesses restructure IT departments to prioritize robust 

cybersecurity measures and risk management.  

Digital transformation fundamentally reshapes business structures, enabling adaptability in a 

rapidly evolving market. However, digital transformation also presents challenges and risks, 

requiring businesses to be aware of emerging trends and take appropriate measures to mitigate 

risks. With the right approach, businesses can navigate the digital landscape and thrive in the digital 

age. 
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The Intersection of Managerial Economics and 

Behavioural Finance 

Tiresh Sahu 

M.Com 1st Year (School of Commerce) 

Gangadhar Meher University, Sambalpur 

 

The Intersection of Managerial Economics and Behavioural Finance provides a framework 

for understanding decision-making by integrating economic principles and psychological insights. 

Managerial economics focuses on optimizing resource allocation under rational assumptions, while 

behavioural finance highlights the cognitive biases and emotional influences shaping real-world 

decisions. This synthesis aligns strategies with human behaviour. 

Key Insights from Behavioural Finance in Managerial Economics: 

• Decision-Making and Bounded Rationality: Managers often make satisfactory rather than 

optimal decisions due to bounded rationality and biases like overconfidence and loss 

aversion. Tools like decision trees and probabilistic models help mitigate these biases. 

• Risk Perception and Management: Behavioural finance addresses biases like optimism and 

overconfidence, distorting risk perception. Techniques like post-mortem analysis and 

collaborative decision-making enhance risk strategies. 

• Consumer Behaviour and Pricing: Pricing strategies informed by behavioural insights, such 

as anchoring and framing, align pricing with consumer psychology to enhance revenue 

potential. 

• Corporate Financial Decisions: Behavioural finance reveals challenges like mental 

accounting, leading to inefficient resource allocation. Scenario analysis and unbiased 

opinions improve decision-making. The Intersection of Managerial Economics and 

Behavioural Finance 

• Leadership and Organizational Dynamics: Understanding tendencies like groupthink 

prevents flawed decisions. Encouraging diverse perspectives avoids escalation of 

commitment. 

• Behavioural Game Theory in Strategy: Behavioural game theory integrates fairness and 

trust into competitive models, improving predictions and fostering collaboration. 

Practical Applications: 

Incorporating behavioural finance into managerial economics improves corporate governance, 

market strategy, and policy design. Behavioural insights enhance marketing, governance, and 

incentive systems by reflecting real-world behaviours. 

By bridging rational economic models and human psychology, this intersection equips managers 

to optimize strategies, allocate resources effectively, and foster sustainable growth. This nuanced 

approach is vital in today's dynamic business environment. 
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Economic Analysis of Carbon Credit in Corporate 

Strategy 

Sulagna Satpathy 

M.Com 1st Semester (School of Commerce) 

Gangadhar Meher University, Sambalpur 

 

Carbon credits have emerged as a vital tool in corporate strategies, enabling organizations 

to align environmental sustainability with economic objectives. These credits, which represent a 

tradable permit to emit a specific amount of carbon dioxide or equivalent greenhouse gases, offer 

both regulatory compliance and opportunities for financial and reputational gains. From an 

economic perspective, carbon credits incentivize companies to adopt cleaner technologies and 

reduce emissions by monetizing environmental performance. Firms operating in carbon-intensive 

industries can mitigate regulatory risks by purchasing credits, and ensuring compliance with 

emission caps. Simultaneously, companies investing in renewable energy, energy efficiency, or 

reforestation projects can generate and sell surplus credits, creating new revenue streams. The 

trading of carbon credits fosters a market-driven approach to reducing emissions, where price 

dynamics reflect the scarcity of credits and the cost of mitigation technologies. As carbon prices 

rise, businesses face stronger incentives to innovate and adopt low-carbon solutions, reducing 

overall emissions at a lower economic cost than prescriptive regulations. Incorporating carbon 

credits into corporate strategy also enhances brand value and investor appeal. As stakeholders 

increasingly prioritize environmental, social, and governance (ESG) criteria, companies leveraging 

carbon credits demonstrate proactive climate action, strengthening their market position. 

Moreover, these strategies can pre-empt regulatory tightening and provide a competitive edge by 

ensuring operational resilience in a decarbonizing economy. However, the reliance on carbon 

credits presents challenges. Critics argue that excessive dependence may deter companies from 

implementing deeper, long-term emission reductions. Additionally, issues such as market volatility, 

inconsistent regulatory frameworks, and concerns over the credibility of some crediting 

mechanisms highlight the need for robust governance. In conclusion, carbon credits offer a dual 

benefit: enabling companies to achieve emission targets cost-effectively while aligning with global 

sustainability goals. By integrating carbon credits into their strategies, businesses can balance 

economic performance with environmental stewardship, driving innovation and maintaining 

competitiveness in a carbon-constrained future.  

Economic Implications of the Gig Economy 

Monica Horo 

M.Com 1st Semester (School of Commerce) 

Gangadhar Meher University, Sambalpur 

The gig economy, characterized by short-term contracts and freelance work, has brought 

significant economic implications globally. Its rise has been facilitated by technological 

advancements, particularly digital platforms, enabling on-demand services in sectors such as 
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transportation, delivery, and professional services. While the gig economy offers flexibility and 

new income opportunities, it also presents challenges for workers, businesses, and policymakers. 

Benefits For workers, the gig economy provides flexibility in choosing work hours and 

opportunities for supplemental income, particularly for those unable to engage in traditional full-

time jobs. It lowers entry barriers, allowing individuals with diverse skills to participate. For 

businesses, hiring gig workers reduces costs associated with full-time employment, such as benefits 

and long-term commitments. This model fosters efficiency, innovation, and scalability, particularly 

for startups and small businesses. The gig economy also contributes to economic growth by 

creating jobs and improving service accessibility. In developing economies, it offers a pathway to 

employment for marginalized populations, addressing unemployment and underemployment 

issues. Challenges, however, the gig economy introduces economic vulnerabilities. Gig workers 

often face income instability due to irregular work and lack of access to traditional employment 

benefits like health insurance, retirement plans, and paid leave. This precarious nature of gig work 

exacerbates income inequality and can lead to financial insecurity. From a macroeconomic 

perspective, the gig economy may strain social safety nets. The lack of employer contributions to 

taxes, such as social security, affects government revenues and the sustainability of public welfare 

programs. Furthermore, the classification of gig workers as independent contractors often creates 

legal ambiguities, complicating labour rights and protections. Policy Implications Policymakers are 

challenged to strike a balance between fostering innovation and ensuring worker protection. 

Reforms like portable benefits, minimum wage guarantees, and clearer worker classification could 

address inequities while maintaining the gig economy’s dynamism. Regulatory frameworks should 

also encourage platform accountability without stifling entrepreneurial growth. Conclusion The 

gig economy represents a significant shift in labour markets, offering both opportunities and 

challenges. While it enables economic inclusivity and efficiency, it also raises critical issues 

regarding worker welfare and social equity. Sustainable growth of the gig economy will require 

collaborative efforts from governments, businesses, and workers to create a fair, adaptable, and 

inclusive system. 

The Role of Managerial Economics in Corporate 

Social Responsibility  

Rohit Rana 

M.Com 1st Semester (School of Commerce) 

Gangadhar Meher University, Sambalpur 

 

This document examines the vital relationship between managerial economics and 

Corporate Social Responsibility (CSR), illustrating how businesses integrate economic principles 

into ethical practices. CSR reflects the corporate responsibility to positively impact society while 

minimizing harm to stakeholders and the environment. Managerial economics bridges economic 

theory and practical decision-making, enabling firms to align profitability with social responsibility. 

Key Areas of Influence: 1. Environmental Sustainability: Managerial economics helps assess the 

feasibility of sustainable initiatives such as carbon emission reductions, renewable energy use, and 

waste management systems. Tools like cost-benefit analysis (CBA) assist businesses in balancing 
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environmental goals with operational efficiency, ensuring informed decisions. 2. Social Equity: 

Companies use demand analysis to address underserved communities' needs, creating affordable, 

accessible products. Additionally, economic tools guide fair compensation and ethical labour 

practices, contributing to societal well-being and social balance. 3. Ethical Supply Chains: 

Decision-making tools such as linear programming ensure efficient supply chain operations while 

upholding ethical standards. Firms can optimize inventory management, ensuring that suppliers 

comply with environmental and labour ethics. 4. Community Development: Economic 

frameworks direct corporate investments in societal projects like education, healthcare, and 

infrastructure. These initiatives enhance societal outcomes while aligning with a company’s 

financial strategies. Supporting Theories and Tools: Several economic theories support CSR 

integration: • Stakeholder Theory: Encourages balancing the interests of employees, customers, 

suppliers, and communities. Managerial economics provides the tools to analyze and address these 

varied concerns. • Externality Theory: Highlights the unintended consequences of business actions 

and integrates societal costs into decision-making. • Game Theory: Promotes strategic 

collaboration in CSR activities, including industrywide sustainability agreements. Tools such as 

Cost-Benefit Analysis, Marginal Analysis, Forecasting Models, and Optimization Techniques allow 

businesses to evaluate CSR projects systematically. These tools help firms allocate resources 

efficiently, address societal challenges, and improve profitability in the long run. Case Studies: • 

Unilever: Used demand forecasting for the “Sustainable Living Plan,” achieving profit growth and 

environmental goals. • Tesla: Leveraged marginal analysis to scale electric vehicle production while 

cutting emissions. • Tata Group: Focused on CSR initiatives in education, healthcare, and 

sustainability, promoting biodiversity and reducing emissions. • Reliance Industries: Combined 

digital literacy efforts with rural development projects. • ITC Limited: Revolutionized rural supply 

chains and improved farmer livelihoods with the e-Choupal initiative. These examples underline 

how managerial economics fosters/promotes responsible and sustainable corporate strategies. 

Green Economics: Business Strategies for 

Sustainability 

Dharitri Nayak 

M.Com 1st Semester (School of Commerce) 

Gangadhar Meher University, Sambalpur 

 

Moving towards a Green Economy has the potential to achieve Sustainable Development and 

Poverty Eradication on a scale and at a speed not seen before. As the Degradation of our World’s 

Environmental issues continues, we, as a Human being, must adopt new strategies for the 

advancement of global economic growth and promote approaches regarding environmentally 

sustainable economic development. Green Economics refers to an economics discipline that 

focuses on devising an approach that promotes harmonious economic interactions between 

humans and nature. One of the major findings regarding Green Economics is that it supports 

Growth, Income and job opportunities. Green investments will enhance new sectors and 

technologies that will be the main sources of economic development and growth in the future. 

The following add to the strategies of the Green Economy to Alleviate Poverty: 
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• Ecosystem services are better conserved leading to improved safety nets and household 

incomes for poor rural communities. 

• Ecologically friendly farming methods improve yields significantly for subsistence farmers.  

• It substitutes clean energy and Low-carbon technologies with Fossil fuels, addressing 

Climate change but also creating job opportunities and reducing Imports.  

• And improvements in freshwater access and sanitation, and innovations for non-grid 

energy (Solar electricity, biomass stoves, etc). 

A large part of the funds needed for green investments at scale in the initial stages of the transition 

towards a green economy need to come from new innovative financing mechanisms or multilateral 

development banks, etc. The transition towards Green Economics involves many risks and 

challenges along the way; requiring world leaders, civil society and leading businesses. Sustainable 

Businesses need to ensure a healthy planet for future generations. It brings benefits to the Planet 

(combat climate change and preserve the environment), Society (Fair labour practices, Employee 

health and safety, etc) and lastly Business (Cost cutting, waste reduction building good supply 

chains, etc). To achieve a healthy environment, we must strategize business sustainability. This 

involves: 

• Switching to Solar and Wind power from Coal-generated power to reduce carbon 

footprint. 

• Use eco-friendly materials and say NO to Plastics. 

• Building ethical and sustainable supply chain. 

• Embrace waste management strategies and limit over-production. 

• Implement digital technologies to minimize paper printouts. 

The Impact of Digital Transformation on Market 

Strategy  

Apolonia Kujur 

M.Com 1st Semester (School of Commerce) 

Gangadhar Meher University, Sambalpur 

 

Digital transformation has profoundly impacted market strategy, enabling businesses to innovate, 
disrupt, and create new growth opportunities. The integration of digital technologies into all 
aspects of business has led to fundamental changes in market structures, industry dynamics, and 
consumer behaviour. 

Key impacts of digital transformation on market strategy include: 

• Changes in customer engagement: Digital transformation has enabled businesses to 
engage with customers in new and innovative ways, such as through social media, mobile 
apps, and personalized marketing. 

• Shifts in competition: Digital transformation has altered the nature of competition, with 
businesses competing on factors such as data, analytics, and digital capabilities. 
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• The emergence of new business models: Digital transformation has enabled the 
emergence of new business models, such as subscription-based services, freemium models, 
and platform-based businesses. 

• Increased focus on customer experience: Digital transformation has led to an increased 
focus on customer experience, with businesses seeking to create seamless, personalized, 
and Omni channel experiences. 

• Growing importance of data-driven decision-making: Digital transformation has led 
to an increased reliance on data-driven decision-making, with businesses using data 
analytics and machine learning to inform their market strategies. 

To remain competitive in this digital landscape, businesses must adapt and transform their market 
strategies, leveraging digital technologies to innovate, disrupt, and create new growth 
opportunities. 

Economic theories in shaping E-commerce Business 

Models 

Nandini Sikha 

M.Com 1st Semester (School of Commerce) 

Gangadhar Meher University, Sambalpur 

 

The project, titled "Economic Theories in Shaping E-commerce Business Models," 

explores the intersection of economic principles and the dynamic evolution of e-commerce. It 

begins with an introduction to e-commerce, highlighting its rapid growth and transformative 

impact on global trade and consumer behaviour. This is followed by an overview of foundational 

economic theories, which form the conceptual framework for analysing business decisions in e-

commerce.  

Here are some of the key ways economic Theories Shape E-commerce Strategies and Future Trends  

• Key Economic Theories: Discusses supply and demand, transaction cost economics, 

network effects, and behavioural economics, explaining their influence on e-commerce 

strategies. 

• Evolution of Business Models: Examines the progression from early online 

marketplaces to modern models like subscription services and direct-to-consumer 

platforms. 

• Market Competition: Explores the challenges of staying competitive in a rapidly evolving 

digital landscape. 

• Price Optimization: Highlights strategies for balancing profitability with customer 

affordability. 

• Customer Acquisition Costs: Analyses the financial challenges of attracting and retaining 

customers. 

• Real-World Case Studies: Features companies like Amazon, Flipkart, and Alibaba, 

showcasing how they apply economic theories for competitive advantage. 
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• Emerging Trends: Explores innovations like AI-driven personalization, blockchain 

transparency, and the circular economy's impact on sustainability. 

• Future Relevance: Emphasizes how economic theories remain critical for shaping 

sustainable, customer-centric e-commerce models. 

This study bridges the gap between economic theory and practical e-commerce applications, 

offering valuable insights for researchers, entrepreneurs, and policymakers navigating this dynamic 

and ever-evolving industry.  

Labor Market Trends and Implications of Managers 

Amisha Dhar 

M.Com 1st Semester (School of Commerce) 

Gangadhar Meher University, Sambalpur 

 

Labour market trends are changes in how jobs are created, filled, and performed. These 

trends are influenced by factors like technology, economic conditions, and demographic shifts. 

For managers, understanding these trends is important to make the right decisions on hiring, 

managing teams, and planning for the future. One key trend is technology. New technologies like 

automation and artificial intelligence (AI) are changing job roles. Managers need to train workers 

for new skills and roles as some tasks become automated. Another trend is the rise of remote and 

hybrid work. More people are working from home or in a mix of office and home settings. 

Managers need to adjust how they lead teams, communicate, and ensure productivity in this new 

work environment. Labour shortages and skills gaps are also important trends. In some industries, 

there are not enough workers with the right skills. Managers may need to focus on training their 

employees or look for talent from other regions or countries. Changes in the workforce's age and 

diversity are also significant. As older workers retire, younger, more diverse workers are entering 

the market. Managers must create inclusive environments and adapt to different work expectations 

across age groups. The gig economy is growing, with more people working freelance or part-time 

jobs. Managers may need to hire temporary workers for specific tasks instead of full-time 

employees. Employee well-being, especially mental health and work-life balance is becoming more 

important. Managers should ensure their employees are supported to improve productivity and 

retention. Lastly, wage pressure from rising costs means managers must offer competitive pay 

while staying within budget. Overall, managers must focus on workforce planning, invest in 

training, create flexible work options, and foster diversity and inclusion to keep up with these 

changing trends in the labour market. 

 

 



 

 
 

 The Commerce Katha | Volume V | Issue II 

Integrating Artificial Intelligence in Managerial 
Decision-Making: Opportunities, Challenges, and 
Ethical Considerations 

Chandan Badhei 
PG 1st Semester (School of Commerce) 

Gangadhar Meher University, Sambalpur 

The integration of Artificial Intelligence (AI) into managerial decision-making processes has 

revolutionized the way organizations operate, providing a myriad of tools and techniques to 

enhance decision-making efficiency. This article delves into the applications, benefits, challenges, 

and ethical implications of AI technologies such as Machine Learning (ML), Natural Language 

Processing (NLP), Robotic Process Automation (RPA), and Expert Systems in managerial 

contexts. 

AI offers numerous advantages that significantly enhance managerial decision-making: 

• Data-Driven Accuracy: AI-driven tools analyze vast amounts of data quickly and 

accurately, enabling managers to make well-informed decisions based on reliable insights. 

• Efficiency and Speed: By automating data analysis and routine processes, AI reduces the 

time required for decision-making, allowing organizations to respond swiftly to market 

changes and operational challenges. 

• Improved Forecasting: AI’s predictive capabilities help organizations anticipate future 

trends, optimize resource allocation, and plan for potential risks effectively. 

• Bias Reduction: Unlike humans, AI systems rely solely on data, which helps minimize 

biases in decision-making. This leads to fairer and more objective outcomes. 

• Enhanced Customer Relationship Management (CRM): AI-driven CRM systems 

analyze customer data to provide personalized recommendations, automate customer 

interactions, and improve overall satisfaction levels. For example, chatbots powered by AI 

handle customer queries efficiently, ensuring 24/7 support. 

• Risk Management: AI identifies potential risks and provides mitigation strategies, 

helping businesses avoid financial losses, compliance issues, and reputational damage. 

AI has the potential to transform managerial decision-making by enhancing efficiency, accuracy, 

and forecasting capabilities. However, its successful adoption requires addressing significant 

challenges, such as data quality issues, lack of transparency, and ethical concerns. A balanced 

approach that combines AI-driven insights with human expertise is essential to maximize the 

benefits of AI while mitigating its risks. By leveraging AI as a decision-support tool rather than a 

replacement for human judgment, organizations can achieve sustainable growth and maintain 

ethical standards in their operations. 

 


